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Answer the following questions while viewing the French-Canadian documentary film “In 
Brands We Trust”. It is 52 minutes long, so you should fill out as much of the worksheet as you 
can while viewing it. The last few minutes are not as important to these questions. In the last bit 
of the film, the makers express the belief that we are in effect turning the corner on branding, and 
brands are becoming less influential in current society. (This is debatable, but never mind.) If 
you need more space, use the back. 
 
1.  [10 pts] What does it take to establish a brand? Answer in terms of two brands discussed in 

the film. 
 
 
 
 
 
 
 
 
 
 
 
2.  [5 pts] Identify another brand you are familiar with which was not discussed in the film, and 

tell us what factors have helped it achieve the status of a brand for you. 
 
 
 
 
 
 
 
 
 
 
3.  [5 pts] Do you think children or adults are more likely to be influenced by the establishment 

of a strong brand identity, as discussed in the film? Why or why not? 
 
 
 
 
 
 


